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2.1 NANNISUALINANA

wé’ﬂqmﬂﬁumiﬁqLa‘ﬁmﬁﬂwmmamﬁ?}ﬁ’aizmﬁwizmﬁ‘Lﬁ'LLﬂ'ﬁiL%u laginAaUsuay
Anermanivesnsliinuedmunisnainfdvtaunuy soft skill and hard skill Wieldrdematadivangls
sialan nsi3sumsaeuteandnansiiundnaninimdangui elig SouldFouianmdinguuas
N13NAIARINBNI8NTUANYITENIIIUTZNA wé’qmmwé’ﬂqmﬁf JFouanunsaliiniesdeuazinaia
N13MA1ARTIA LYY data mining ATAN1TNA1AY U IUTINAVDINULEY Y3 0AIUTAANYIITEABILAL
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This course focus on promoting International digital marketing skills among the learners.
The art and science of using digital marketing soft and hard skills to reach the target market around
the World. This course is designed to be taught in English language giving advantage for the learners
to learn both English language and Digital Marketing with International Case studies. After
completing the course, the learners can apply the Digital Marketing tools and techniques, such as
data mining, inbound marketing techniques in their own business or can continue research studies

and work as a digital marketing professional in their field.
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2.2 Fnguszena
1) ASUIULUIAANANLAE NANNITVDINITAANALUUANA
Explain the core concepts and principles of Digital Marketing
2) o5UIEAAULLAYINYIFIENTUDINITAAINAIYIA
Describe the arts and science of digital marketing
3) mmsaaamwuLﬁammsmmma%ﬁa%ammaaLflummé’mqw
Design their own inbound digital marketing contents in English Language
0) UssendldiinniseaaRdvaiileUssiiudid Tauseavsnimmdn (P)
Apply Digital marketing metrics to evaluate the Key performance indicators (KPIs)
5) WudsyavsamnsaanenaradniumsnaiauLiledernslusassnsUssne

Optimize Digital marketing for both domestic and International mobile marketing

2.3 Tassaavidoitlavnvavdngns

ndngnsousnilidalunisFeussi 45 2l (MAussens 285 $2lus warniAUfiRng 16.5
Flu9) $1uau 3 wiheda Tnewvady 14 wide Weuldtunssuiudv 626723 nseaiadnsundiveun?
(Maritime Marketing) s7wazL8e el

This training course has a total of 45 hours (Lecture 28.5 hrs. and practical 16.5 hrs.) of
learning, 3 credit hours, divided into 14 comparable topics with the course 626723 Maritime

Marketing, details as follows:

HIBVNIURINITBUSTUBUNTZUIUIYN

Week | 12 Wiadan1sausy gkuuns R Eﬂwmﬁ
UIU NITUIUAYT 626723 LIgUNTADU
v 31UUY Maritime Marketing 31U
No No NangnIvUIU & &
v ST ET ST ETS
1 1 The Customers and U388 The Customer and U381
Consumers of the 21° 91U 3 | Consumer of Modern U 3
Century. dlaa Maritime Logistics Flu
Practical: NA
2 2 Introduction to Digital U33818 The Evolution of Y3388
Marketing 971U 3 | Marketing in the Shipping U 3
Practical: NA Flas Industry. Ship marketing laa
1.0-5.0
3 3 Building a Strong Digital U338y Planning the marketing U338
Marketing Strategy. (Planning) 71U 1.5 | implementation process. U 3
Practical: Market dlaa Flaa
segmentation, building
customer persona, UJURng
Developing SMART Goals. U 1.5
Falag
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Week | #i7t Wadan1sausy giuums R Efdu:u*ums
UuUIU NILUIUIYT 626723 LIgUNITFDU
o 71U Maritime Marketing 71U
No No NaNEgNIBUIUA & &
v ST ETE ST ETE
a4 a4 Building a Strong Digital Ussyny Planning the marketing Ussyny
Marketing Strategy. 71U 1.5 | implementation process. U 3
(implementing) Falag lug
Practical: Developing a
marketing action plan, UJURNg
building Gantt chart. U 1.5
Al
5 5 Essential Digital Marketing U33818 Marketing Strategies in UTT818
Tactics - | 973U 1.5 | Shipping Industry. U 3
Practical: The laa flu
fundamentals of web
development, Search UJuRng
Engine Optimization (SEO), 91U 1.5
On-page optimization ‘filjﬂm
techniques, Off-page
optimization techniques.
6 6 Essential Digital Marketing UT3818 Marketing Strategies in UTTY1Y
Tactics - | 973U 1.5 | Shipping Industry. U 3
Practical: Pay-per-click Fla flu
(PPC) advertising, setting up
and managing Google Ads UJUuRng
and other PPC campaigns, U 1.5
Keyword research and laa
targeting techniques, Ad
copywriting best practices.
7 7 Essential Digital Marketing U33818 Digital Market Sensing Y3388
Tactics — Il 37U 1.5 | tools and techniques. U 1
Practical: Social Media lus laa
Marketing (SMM),
Developing a social media UJURNg
strategy, Content creation U 1.5
and curation techniques, ‘?Jljﬂm

social media advertising

and targeting techniques.
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Week | #i7t Wadan1sausy giuums R Efdu:u*ums
RASEEY NILUIUIYT 626723 LIgUNITFDU
o 71U Maritime Marketing 71U
No No NaNEgNIBUIUA & &
v ST ETE ST ETE
8 8 Essential Digital Marketing U3381¢ Digital Market Sensing U388
Tactics - IV 37U 1.5 | tools and techniques. UL
Practical: Email marketing, Gfil"ﬂm Gﬁbﬂm
building an email list,
creating effective email UJURNg
campaigns and newsletters, | 31U 1.5
A/B testing and optimizing g
email campaigns
9 9 Essential Digital Marketing U338 Digital Market Sensing Y3388
Tactics - V 37U 1.5 | tools and techniques. U 1
Practical: Content Flas Flaa
marketing, developing a
content marketing strategy, | U{UAN1S
creating different types of U 1.5
content, promoting content ijbﬂm
through different channels.
10 10 | Advanced Digital Marketing Uiieny Digital Market Sensing UTTY1Y
Strategies - | 97U 1.5 | tools and techniques. U 3
Practical: Video making, T Flaa
Influencer marketing &
Affiliate marketing UJUuRng
U 1.5
Al
11 11 | Advanced Digital Marketing U33818 Marketing Strategies in Y3388
Strategies - Il 37U 1.5 | Shipping Industry. U 3
Practical: Mobile marketing g Flug
and marketing automation.
UJURng
U 1.5
Al
12 12 | Measuring and Improving U818 Return on Marketing Useg
Digital Marketing 97U 1.5 | Investment & Marketing U 3
Performance. Al Mix in Shipping industry. Flaa
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Week | #i7t Wadan1sausy giuums R Efdu:u*ums
RASEEY NITUIUIY 626723 LIgUNIIFIU
o 71U Maritime Marketing 71U
No No NANgNIDUIN & &
v Flug Flug
Practical: KPI (Key UJURng
Performance Indicators) & U 1.5
metrics. Al
13 13 | Digital Marketing Tools and U33818 Digital Market Sensing UTT818
Resources 37U 1.5 | tools and techniques. U 3
Practical: Hand-on practise SRIETR g
with Analytics, social media
management, email UJURng
marketing, content creation 97U 1.5
and marketing automation Flas
tools.
14 14 | Dealing with Challenges, U3381¢ Maritime marketing U8
trends, and Opportunities. 77U 3 research — Identifying the U 3
%"ﬂm concepts, models, and %Lﬂm
gap.
15 - Recall and recommendations. U3381¢ Student Report U 3
U 3 submission, Presentation ‘fﬁim
Al and Final Exam.
394 45 Halug 394 a5 4alag
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Wadan1st3eus NaaNsNIsISeaus (LO) "ﬁﬂﬁ mmii
® ¥ Usziiuna N13U LAY
1. The Customers and Consumers of the 21st | LO1 : 189U Take 60%
Century. Ability to design their Home
2. Introduction to Digital Marketing own inbound digital
Building a Strong Digital Marketing Strategy. | marketing contents in
(Planning) English Language,
4. Building a Strong Digital Marketing Strategy. | develop marketing
(implementing) implementation plans,
and apply digital
marketing metrics to
evaluate the Key
performance indicators
(KPIs).
5. Essential Digital Marketing Tactics - | LO3 : NsHNUGUR 30%
6. Essential Digital Marketing Tactics - Il Ability to apply
7. Essential Digital Marketing Tactics - Il suitable digital
8. Essential Digital Marketing Tactics - IV marketing tactics in
9. Essential Digital Marketing Tactics — V the marketing action
plan.
10. Advanced Digital Marketing Strategies — | LO2: N1TINLANAR 10%
11. Advanced Digital Marketing Strategies - |l Apply marketing ethics | (A uaulanay
12. Measuring and Improving Digital Marketing | in developing miLs?JjﬁsijguL‘%‘EJu)

Performance - |
13. Digital Marketing Tools and Resources
14. Dealing with Challenges, trends, and
Opportunities

contents.

lnegiseuazradlanzuuusiulinnitiosay 60 uagdosintuseulaelssuziiailiiiniidosas 80

LNANNISUSLLAUAINUTY

Seutu YIIALHUU A1AUIY YIAZLUY
A 80-100 60-64
B+ 75-79 D+ 55-59
B 70-74 D 50-54
C+ 65-69 F 00-49
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3. AdRydmunsaudY (keyword) uazAaSunendngnsagnege (ieldlunuuszadusiusuaznisnain)
3.1 AdnAydmIUNISAUAY (keyword)
A1TAAIARITA N1TRAIATENRINNUITENA n1seataseaulan N1531AS1¥N19Aana, Digital
Marketing, International Marketing, Global Marketing, Marketing Analysis

3.2 ﬁ'la%mwé'ngma&ha&ia
Y] M ove = Yy ~ & v o v v
‘waﬂqmulmumiaamwumm'eﬂwLiauummmmsmﬂu@L%wwmumsmammﬂu
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unasesuAda Anuifldsuamsathluliiiade wedadsSalumsinnginmain wazidia
AANANUITENANIUNITAAINARINS

This course is designed to equip the learners to be capable of marketing professionals in
the digital platforms. The knowledge gained can be used for doing research, quantitative

techniques in marketing analysis and reach international markets through digital marketing
4. ITU-1IANVDINTTTUAIIAT
Wasuadins  Tui 15 wgun1Au 2566 1381 08.30 u.

Unsuagins Uil 11 fugneu 2566 1an 16.30 U,

5. G299U-19a1U89N159152A5 55U HeNTUN15aUTY
AILAIUNYININTENAS D9 TUN 11 Auengu 2566 1381 17.00 u.

6. BIIU-1281VBINITOUTY E‘ULL‘U‘Uﬂﬁia‘Ui&I uazaa1uNlun1sausy

%335UBUTY Tui 18 fueneu - 6 neAIN1eU 2566 (6 Talussiadunni 311 8 dUaw)
NI TULENS 139 TUoTTIRg 11a1 09.00 - 16.00 W. waz 13.00 — 16.00 u.
JULUUN15OUTY Online W14 Zoom (HiSsuaunsagdaundala uwagkidnsouaiunsadnassian

Bousaznanaeulfiodlurissreznandiimun nefuszaunundngnivesudas
dusashnsfaderudidouiiethdaieomniaouiluidegg)

anwilumseusy e 1-102 ne1dnisAnuinaznnsinnismanzia sminerdedodnl
Jinaynsanns {msuInniseusy Onsite)

7. ¥29TUYBINTAINANITOUTY / TUUTENARANITANED
U 7 wgAInneu 2566 muuAunsAnwivesuningrdudeda @Euaians@nwf 1 Un1sEnw
2566)

8. Usslnnvasiangns Lﬂwé’ﬂqmlﬁam3%’UsaqammuzLLazLﬁaﬂfmﬁuazﬁwﬂwﬁm
8.1 Wianmsiusasaussaustoaussaus
Yoaussouy — Aalsuagivenmanivuein1snainfava (The Art & Science of Digital Marketing)
8.2 Wien1sifivazaamiaein
MU 3 WeAR WUAUNTEUINIY 626723 NMIAAIAEINSUNIEITEUTT (Maritime Marketing)
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9. Asssaliaalunisausy 4,500 vw/au (WsauAngauming1ds 600 uin/aw)

10. undenanvassulszannsiUanangns
andunsdavangasiagldeuyssinannmameideuvedisey

11. dayalunshnsedauniy

%a—aqa WealgWed Anay
Wosng 064-686-8628
DA nuttapong.kh@cmu.ac.th

12. ReulvguautAvesdading
1) AsAnwssRuiseuAnwneuUatetuly Laid1finene (Studying in high school or above without age
limit)
2) fenudfugrunislireufiuneiuasinuensadamansidosiu Sududeddnoufiuneslinn/
ﬂamﬁamaﬂﬁaﬁau%é’ﬂgm (Basic knowledge of using computer and basic arithmetic skills. Need
Laptop / Computer to study the course.)
vanews : fi3suannsalivesufiimsneuinoivesinerdelilaeiidsssudonfiuduanmleuisves

Ine1ay (The learner can use College computer lab for additional fees as per College Policy.)

13. na1svangiunidusenaunsinansanfniaengadns
- 1aidl -

14. druanAsTsuiilaunisausu/Atinfeaumangnay
gniuAU s Inendedmsuindnw JUfUROuluamInedededdud wiedfidnsanisfinwain
uInedeLdesin

15. nuanginsiseus
a 5 = v
M Anenaans / walulad / uinnssu
O WAV
a o a = 1
O a93de / %N / ANWIRD
uywerans / dnuaans
N33Y / NMsUYT / n15eann / QUGN
A1597U / NNSB1TN
AT/ ANSHAIUINULDY
AUAS / Aavy / NSIA / A1SNEAIN / 9TUBALSA
WNYATNTTY / §ITUIR / FaInaoy
AUy
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